
It is evident that the growing Hispanic population in the
United States presents awesome ministry opportunities.
With these ministry opportunities come various challenges in

reaching this emerging Hispanic population. Many factors affect
reaching out to Hispanics in this country, among them are
understanding and defining the Hispanic community:
identifying contextual realities and
presenting a relevant, Christ-centered and
meaningful ministry within this contextual
reality.

In attempting to minister to the
emerging younger Hispanic generation, it is
necessary to ask, “Who are they?” Over the
decades various terms have been used to
describe this group we call “Hispanics,”
including Mexicans, Mexican-Americans,
Spanish-speaking, Chicanos, and Latinos.
While the majority of Hispanics are of
Mexican descent (66.9%), others are from
Central and Latin America, Cuba, and
Puerto Rico. And then, there are Hispanics
who do not come from anywhere else; they
have been here for generations and
generations. While it is commonly believed
that Mexicans are here because they crossed
the border, the reality is that for these
Hispanics “the border crossed [them].”l In
other words, it is not that so many Hispanics
have migrated to this country, but that this country migrated to
Hispanic lands. 2

Statistics show that as of 2002, 34.4% of Hispanics were under
the age of 18, while only 5.1% were age 65 and over.
Furthermore, 33.2% of all Hispanics are between the ages of 25-
44.3 So, this emerging Hispanic generation is indeed a “younger”
group that demands a fresh look as to the way they are to be
reached. 

This younger Hispanic generation is a diverse group of
Mexican-Americans, Puerto Ricans, Cubans, Central/Latin
Americans, and others. They hunger for interactive ministry
where personal relationships lead to a growing, strengthening
relationship with God and with others. As one professor once

said, “Not all Hispanics eat tacos, nor do they all like jalapeños.”
This rather humorous statement reflects a reality among
Hispanics. It is not simply “one size fits all.” There is a
contextual element in reaching this young Hispanic generation.
Addressing this diversity of culture among Hispanics is an issue
churches must deal with as we contemplate ministry among the

younger Hispanic generation. 
There is another key issue to consider in

how we do ministry among this younger
Hispanic generation. In 2002, 40.2% of all
Hispanics were foreign born, and a good
number of this percentage are between the
ages of 25–44. Therefore, a very sizable
percentage of young Hispanics are first-
generation Hispanics.4 And they may have
significantly different needs, issues, and
contextual realities than second or third-
generation Hispanics.5

These differences range from cultural
customs and language preference to
socioeconomic and academic diversity. A
first-generation Hispanic may prefer the
Spanish language, but the second or third-
generation Hispanic may have lost the
Spanish language altogether. A first-
generation Hispanic may have strong
feelings about preserving native religious,
cultural, or social customs, while a second,

third, or fourth-generation Hispanic may or may not deem these
things essential to his or her identity. When ministering to this
younger generation of Hispanics, the church is challenged to
wrestle with its ministry approach to such a diverse group of
people. 

For example, the Río Grande Conference of the United
Methodist Church in Texas and New Mexico is made up of
Hispanic churches that embody this diversity phenomenon. In
Río Grande Conference churches, there are first, second, and
third-generation Hispanics. While some of the younger
generation may be bilingual, the majority of the youth are
predominantly English speakers. On the other hand, our abuelos
(grandparents) want to hear the Spanish language in the worship
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the Lord
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May God make us
instruments in

introducing young
people into God’s
familia so that

together we may
enjoy a tremendous
fiesta in the Lord!



service and many first-generation Hispanics need to hear the
message in Spanish. So, will they have a bilingual service
requiring a bilingual pastor? Will they have two services, one in
English and one in Spanish? Will the church target first-
generation Hispanics, third-generation Hispanics, or both?
These are some of the issues and challenges of diversity.

In ministering to an emerging young Hispanic generation,
one should make use of a cultural asset that can enrich their
Christian experience—the concepts of familia and fiesta.
Generally speaking, Hispanic families are larger than the average
American family. The familia experience is vital to the life of
Hispanics. It is what shapes, forms, and gives meaning to our
existence as persons. The idea of the extended familia is very
much alive and well among Hispanics. The extended familia is
made up of father, mother, children, their children, the abuelitos
(grandparents) of the father and mother, plus tíos, primos,and
compadres (uncles, aunts, and cousins.)6 When Hispanics come
together for a fiesta, it is understood that the extended familia is
always welcomed. The church must create space for family
gatherings/fellowship where a fiesta spirit can enrich the
Christian experience.

Jesus told his disciples, “The harvest is so great, but the
workers are so few. So pray to the Lord who is in charge of the
harvest; ask him to send out more workers for his fields" (Matt.
9:37-38 NLT). The emerging young Hispanic generation is a
great harvest in the making. Many have been reached, but many
more have still to be touched with the love of God. The issues
related to reaching the young Hispanic generation are not
obstacles, but rather opportunities and challenges that can be

overcome to better present Christ in a transformative, enriching,
relevant, and meaningful way. May God make us instruments in
introducing them into God’s familia so that together we may
enjoy a tremendous fiesta in the Lord!
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Open the Bible
to Seekers and Disciples

Introducing the Uncommon Lectionary: Opening the Bible to
Seekers and Disciples, by Thomas G. Bandy. The church has used
lectionaries—lists of Scriptures to be read on particular Sundays throughout the
year—across its long history. Yet most lectionaries are inward-looking: they
assume hearers who are familiar with the biblical story and accustomed to
gearing their lives around the Christian year.

Yet in the postmodern world of North America, the church’s task is to reach out
to those who are spiritually hungry, yet unfamiliar with the Christian story. In this
important new work Tom Bandy has given those who plan and lead worship a
new lectionary, specifically geared to the needs of seekers. He lays out a plan for
a trip through the central biblical narratives, the purpose of which is to provide
seekers with a basic understanding of the gospel, and to call disciples to a
deeper experience of Christian faith.
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